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About The Wise Group  

Our Values guide all our work 
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What is the Relational Mentoring (West and 
Southern Scotland) service? 

The Wise Group's Relational Mentoring service (West and Southern Scotland) is funded by the 
Scottish Government’s Fuel Insecurity Fund. As part of our joint longer-term approach to tackling 
poverty and its root causes, holistic support is provided to help vulnerable households navigate life's 
various challenges, and overcome barriers involving home energy, finance, employment, skills, and 
access to services.  
 

Breaking the Cycle of Poverty 
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Relational Mentoring

Key Outcomes  
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Relational Mentoring Explained  
Relational Mentoring is the evidenced and sustainable approach to helping people identify and 
overcome multiple challenges through the relationship built with a professional mentor. Mentors 
motivate and inspire customers to commit to change, to persevere and achieve goals by working 
together – reaching their full potential. 
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15 Areas of 
Need

56 Activities
55 Short-term 

outcomes
26 Medium-
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11 Long-term 

outcomes



 9 

 

 

 
 

Demographics: Who are our customers? 
Relational Mentoring (West and Southern Scotland) supports a cross-section of those in need and 
offers a lifeline to those who often fall through the gaps of existing provision. This places Relational 
Mentoring at the heart of Scotland’s anti-poverty ecosystem in the six local authorities in which it 
currently operates. 
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Ethnicity 

Households with Children 

Households with Disabilities 
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Economic Status 
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Activities and Outcomes 
For each customer, we record how many engagements they have with their mentor, the number of 
action plan goals created and how many activities have been completed to help progress towards 
outcomes.  
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Households with Children 
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Economic Status 

Health and Wellbeing 
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Social Impact and Return on Investment 
When new customers are welcomed to the service, every individual ranks where they stand on a 
scale of 1-5 against each of the 15 needs, with 5 being that they require no support. Each time they 
move along in their journey, a new step is only counted when the customer recognises that progress 
has been made. In other words, steps are about how customers perceive the change they have 
made in themselves. 
 
Overall, 2,798 households made an average of 3.4 steps towards long-term positive change. 
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The progress of those who have exited the service 

 



 18 

 

 

 
 

Economic Status 

Social Return on Investment 
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Customer Journeys 
 

The Challenges of a Refugee: A Story of Resilience 

 



 21 
 

 

 
 

Battlefield Primary School: The Value of Partnership Engagement 



 

 

 
 

 

 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 
 
 

Visit us here: 

thewisegroup.co.uk/reports 

 

 

For more information contact: 

buildingbridges@thewisegroup.co.uk 



 

 

 


